Appendix C: HIV Prevention Interventions

North and North Central Idaho: HIV Prevention Interventions
Service / Intervention
Clinic Based Counseling
Testing and Referral
Services (CTRS)
Community Based HIV
Testing (CTRS)

HIV Partner Services

Condom Distribution

Social Marketing, Media,
and Mobilization

Service Description & Outcome Goals
Service Description: Provide HIV testing targeting clients based on Selective Screening Criteria:
MSM/IDU, MSM, IDU, Sex partner at risk, Child of HIV+ woman, STD diagnosis, Sex for
drugs/money, pregnant, active TB diagnosis. Cost is based on a sliding scale fee.
Outcome Goal: Increase number of clients who know their HIV status.
Service Description: Provide free HIV testing to persons most at-risk for HIV in community settings
that they may frequent or to persons who have barriers to accessing clinic based testing. Target
populations include: MSM, IDU, and high-risk heterosexual persons. Testing venues will be
determined by agency work plan.
Outcome Goal: Increase access to free rapid HIV tests for at-risk clients.
Service Description: Idaho code directs the DHD to provide partner services to all persons who
have tested positive for HIV. Each reported case of HIV infection must be investigated to obtain
specific clinical information, identify possible sources of transmission, and identify risk factors.
Partners of positives are voluntarily solicited and attempts are made to locate, test, and refer
partners for prevention services.
Outcome Goal: Locate potential infected clients and get them tested and connected to service if
they are HIV positive.
Service Description: Condoms are made available to all clients attending a STD clinic and
community based HIV testing location. Condoms are distributed to agencies in the community that
request them for their at-risk clients. Target populations include: HIV positive persons, MSM, IDU,
and high-risk heterosexual persons.
Outcome Goal: Provide at-risk clients with condoms and education to support behavioral risk
reduction.
Service Description: Develop and print posters, brochures to raise awareness for community based
testing events, purchase print media space and TV and radio airtime to promote CDC’s HIV testing
recommendations.
Outcome Goal: Build awareness and attendance at community based testing events.

Southwest, Central, and South Central Idaho HIV Prevention Interventions
Service / Integration
Clinic Based Counseling
Testing and Referral
Services (CTRS)
Community Based HIV
Testing (CTRS)

HIV Partner Services

Condom Distribution

Service Description & Outcome Goals
Service Description: Provide HIV testing targeting clients based on Selective Screening Criteria:
MSM/IDU, MSM, IDU, Sex partner at risk, Child of HIV+ woman, STD diagnosis, Sex for
drugs/money, pregnant, active TB diagnosis. Cost is based on a sliding scale fee.
Outcome Goal: Increase number of clients who know their HIV status.
Service Description: Provide free HIV testing to persons most at-risk for HIV in community settings
that they may frequent or to persons who have barriers to accessing clinic based testing. Target
populations include: MSM, IDU, and high-risk heterosexual persons. Testing venues will be
determined by agency work plan.
Outcome Goal: Increase access to free rapid HIV tests for at-risk clients.
Service Description: Idaho code directs the DHD to provide partner services to all persons who
have tested positive for HIV. Each reported case of HIV infection must be investigated to obtain
specific clinical information, identify possible sources of transmission, and identify risk factors.
Partners of positives are voluntarily solicited and attempts are made to locate, test, and refer
partners for prevention services.
Outcome Goal: Locate potential infected clients, get them tested & connected to service if HIV+
Service Description: Condoms are made available to all clients attending a STD clinic and
community based HIV testing location. Condoms are distributed to agencies in the community that
request them for their at-risk clients. Target populations include: HIV positive persons, MSM, IDU,
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Social Marketing, Media,
and Mobilization

¡CUÍDATE! (Evidencebased HIV Prevention for
HIV-Negative Persons)
Comprehensive Risk
Counseling and Services
(CRCS)

Personalized Cognitive
Counseling
(PCC)Community Based
HIV Testing (CTRS)

Mpowerment (Evidencebased HIV Prevention
program for HIV –
negative persons)

and high-risk heterosexual persons.
Outcome Goal: Provide at-risk clients with condoms and education to support behavioral risk
reduction.
Service Description: Develop and print posters, brochures to raise awareness for community based
testing events, purchase print media space and TV and radio airtime to promote CDC’s HIV testing
recommendations. Receive information on HIV/STD transmission, prevention methods, availability
of HIV/STD counseling, and testing services available
Outcome Goal: Build awareness and attendance at community based testing events.
Service Description: ¡CUÍDATE! is a cultural- and theory-based HIV sexual risk-reduction program
designed specifically for Latino youth age 13-18.
Outcome Goal: Build condom skills and acceptance and relationship negotiation in a culturally
acceptable format to decrease the disproportionate burden of HIV among the Hispanic population.
Service Description: Recruit and engage HIV positives and high-risk negatives in HIV risk-reduction
counseling sessions. Develop a written client centered prevention plan and assess client’s needs,
risk, and progress toward decreasing risk.
Outcome Goal: Decrease risk of PLWH/A and HIV–negative individuals from acquiring or
transmitting HIV and STDs.
Service Description: PCC will be provided to MSM clients in Health Districts 3 and 4 through
enhanced individual HIV test counseling sessions. Target population includes MSM who are HIV
seronegative, have had at least one HIV negative test in the last 6 months, and engaged in at least
one episode of receptive/insertive unprotected anal sex in the last 12 months.
Outcome Goal: Counselors will help clients identify rationalizations for risky behavior and help
clients decrease their risk for HIV.
Service Description: Implementation of Mpowerment project in Health Districts 4. Mpowerment
will conducts formal outreach to young gay, bisexual, and curious men, ages 18-35 to promote
safer sex, HIV and STD prevention, HIV testing, and community building. The program is
recommended by Idaho’s CPG.
Outcome Goal: Create a safer and stronger community in Central Idaho where young men can feel
empowered to make a difference in their own lives, the lives of their peers, and their community.

