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The Campaign for Grade-Level Reading 
focuses on the most important predictor of 
school success and high school graduation—
grade-level reading by the end of third grade. 

Schools cannot succeed alone. The 
academic success of children from low-income 
families will require engaged communities 
mobilized to remove barriers, expand 
opportunities, and assist parents to serve as full 
partners in the success of their children. 

 

The 
Campaign for 
Grade-Level 
Reading 



 Can technology help connect 
parents to literacy initiatives? 

 How is technology used by 
teachers in early education? 

What helps bridge informal and 
formal uses? 
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Key research 
questions 

Can well-deployed technology help 
equip low-income parents and 
teachers with the tools and 
information they need to promote 
children’s reading? Also: 



  

Depending on content and context, 
digital media have been shown to 
spark learning. 
 

Technology is now a big part of 
children’s lives. 
 

But access and use varies… 
 

…which may exacerbate already wide 
achievement gaps. 

 

 

 

Why examine 
the potential 
of today’s 
technology? 
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In search of “learning together” moments 

Flickr.com/Elaine and Scott van der Chijs courtesy Creative Commons license 

 



 

 

4 Guiding 
Principles 
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Skills + knowledge: 
Reading requires both 

Technology by itself  
is not the answer 

Parents are crucial 

To ignore technology is to 
allow gaps to widen 



Could educators and tech developers 
encourage families to watch, talk about 
and play with digital media together? 
What can be done to prompt more 
back-and-forth conversation — a 
cornerstone of children’s language 
development and  later reading skills? 

 

Joint 
engagement 
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The Cascading Effects  
of Connected Parents and Educators Engaged with Children 
(0 – 8) Around Quality Media 



The value of 
 

Reciprocal social interaction 
Verbal interactions 
Engagement and joint  

 attention 
 

Via media 

 

 

 

Studies 
show…. 

9 
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The field of early ed is recognizing 
technology’s emergence 
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Digital media are part of preschoolers’ lives 

SOURCE: Always Connected, JGCC, 2011 
(2009 data). 
 



 

 Witnessing 
disparities in 
how adults 
interact with 
children 
using 
technology 
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Neuman & Celano studied two libraries in 
Philadelphia serving two different socio-
economic classes. 

Finding: Vast differences in how adults 
interacted with children using computers 
and digital games, as well as books. 



  

 Extraneous “hot spots” can impede 
the traditional reading process for 
parents and children and may 
affect children’s comprehension. 
(JGCC, 2012).  

 Parents are reading e-books with 
their young children, based on 
survey of 1200 middle class 
parents with child age 2 to 6 
(JGCC, 2012). 

 

 

E-books 
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… but they are not necessarily features to 
enhance literacy learning. 
 Almost all include narration, but only half 

highlight the text. 
 Most include interactive features that are not 

literacy oriented. 
 

 

E-books in 
the app store 
offer many 
features…. 
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Photo by JGCC Research Team 



 Parents prefer participating in activities with 
their kids that involve older media – watching 
TV (89%), reading books, (79%), playing 
board games (73%) (JGCC, 2011). 

 Parents think that computer-based activities 
are most valuable for young children’s learning 
(JGCC, 2011). 
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Is there 
enough focus 
on parents? 

On the power of video: “Providing that visual, seeing and hearing, and having 
parents see parents who they can relate to… that can make for some of those 
‘aha’ moments where change can begin to happen.”   
-- Kathleen Strader, Zero to Three 
 

Photo by JGCC 
Research Team 



Pioneering 
Programs 
supporting 
parents 
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Wonderopolis  
 National Center for Family Literacy 
 “Wonder of the Day” for language/cognitive 

development 
 

Storytimes Online  
 Picture-book-of-the-day via free e-

subscription & literacy activities daily on 
public library websites 

 Idaho (recent winner of IMLS grant), 
Virginia, South Carolina 
 
 

 www.daybyday.id.org  

http://www.daybyday.id.org/
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Online Gameboard for Parents and Kids 
Parents can explore fun and educational sites with their child using 
the Fun with Math and Science Gameboard. Every click of the 
mouse takes them to a different science experiment, math game, 
puzzle, and more. We have gathered together some of the best kid 
sites on the web and made a fun game out of exploring them all. 
 
http://stemgame.lili.org/public/   
 

http://stemgame.lili.org/public/
http://stemgame.lili.org/public/
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